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I f there’s one lesson from
our recent global economic
troubles, it’s that Canadians

need more advice and guid-
ance, not less, to ensure their
financial houses are built
stronger for the future. 

While a do-it-yourself
approach may work to reno-
vate a kitchen, it would be
wise to seek out a professional
contractor to build a house to
last for generations.

For most Canadians and
millions of others around the
world, the market turmoil
through late 2008 and 2009
delivered a wake-up call
unmatched since the 1930s –
we all want to be better pre-
pared for the future. 

The world today is very
complicated and we all have
to manage our finances, buy a
home, help our children
through school, plan for retire-
ment, cope with health issues,
or any other major event in
our lives. Faced with a very
complex tax and financial sys-
tem, plus our own busy lives,
does it not make sense that
financial advice is important?

The sad reality is that
many don’t use financial
advice. What is even more
alarming is that an estimated
seven of every 10 Canadians
haven’t yet built their own
financial plans.

When the unexpected
does arise, and it will, Canadi-
ans should look to a financial
advisor to help them stay on
course and adjust their plans. 

Even as times improve,

many remain nervous after
the market roller coaster ride.
Most of us remain concerned
about our savings, investments
and debts. Many worry
whether plans need to be
changed or updated.  

While Canadians under-
stand the value of advice and
expertise in many other facets
of their lives – like finding a
dentist to care for their teeth –
they tend to avoid using the
same thinking when it comes
to their financial affairs. Inter-
national research has shown
that investors who use advi-
sors generally have higher sav-
ings and are more confident in
their financial well-being. 

In tough times, even the
most educated investors may
just disengage. Worse yet, they
can overreact and make deci-
sions that weaken their long-
term plans. A glance at Cana-
dian mutual fund investing
over the past two years tells a
cautionary tale of overreac-
tion: in 2008, we collectively
sold off $14.1 billion more in
long-term funds than we
bought – only to jump back
into the market as our eco-
nomic faith returned, driving
net sales to $17.4 billion in
2009.

The good news is that
Canada has professionals
coast-to-coast who can help
develop and implement per-
sonal financial plans that
reflect everyone’s unique
goals and objectives. It’s
important for each of us to
review these plans regularly
with our advisors. Our finan-
cial needs and tolerance for
risk can change dramatically
at different stages of our lives,
and the best products and

solutions will change as well. 
Of course, Canadians can

choose to research financial
products for themselves, but
the important question is
whether they have the finan-
cial expertise to do it on their
own. As an actuary and finan-
cial executive, I consider
myself to be financially astute;
however, I use financial advi-
sors for my personal affairs. I
simply don’t have the time to
manage this myself.

Financial advisors are pro-
fessionals who focus on build-
ing the right plans and combi-
nation of products for each of
their clients, to reflect their
individual specific goals and
needs. When financial advice
is needed, turning to a profes-
sional should be a top priority.

The time is right to help
more Canadians find trusted
and professional advice to set
their objectives, create a plan,
seek out appropriate solutions
and stay focused on their
goals to prepare for a better
future.

When financial advice is needed,
turn to a professional

When financial advice is needed, turning to a professional should be a top priority. Sadly,
seven of 10 Canadians lack a financial plan.  PHOTO: ISTOCKPHOTO.COM

This opinion editorial first appeared in Matters of Life and Health, a special information supplement published in The Globe and Mail on April 12, 2010, produced in co-operation
with the Canadian Life and Health Insurance Industry Association.

  


