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When it comes to saving, most of the time, the 
hardest part is taking the first step. The group 
retirement program you’re offering is a great way 
to help your employees get started, and save for 
their future.

We understand that getting plan members engaged in their plan is a 
challenge that many plan sponsors face. Many of your members are dealing 
with immediate day-to-day concerns that they need to address before 
they can even start thinking about retirement. With Manulife’s member 
education resource centre, you can help them not only make the most of 
their group retirement program but also improve their overall financial health 
so they can get the future they want.

Help your members get the future they want

http://events.snwebcastcenter.com/manulife/GBRS/Prod/Marketing/MEC/GRS/en/
http://events.snwebcastcenter.com/manulife/GBRS/Prod/Marketing/MEC/GRS/en/


WHAT IS IT?

ABOUT MANULIFE’S MEMBER EDUCATION RESOURCE CENTRE 

Available from the home page of your plan sponsor secure site, under Educate your members, this resource centre offers a 
vast library of ready-to-go campaigns covering a wide variety of topics that touch on key aspects of a plan member’s fi nancial 
life. Each topic includes various types of tactics and visuals that resonate with the different demographics of your plan 
(posters, emails, web banners, infographics, intranet content, videos, etc.). 

Manulife and the Block Design are trademarks of The Manufacturers Life Insurance Company and are used by it, and by its affiliates under license.  INS6346 08E  06/17

Increasing your monthly savings by as little as 
2% can have a big impact on your registered 

pension or retirement savings over time.
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Small changes, BIG RESULTS1
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See how contributing 
a little more each 

month to your 
retirement plan can 

make a real difference 
to your balance over a 

25-year period. 

Are you up for the 
challenge? Take 
action today!

To increase your 
contribution rate, 

contact HR.

1 Based on contributions invested monthly earning a 5% return for 25 years

This is a hypothetical illustration only, assuming 5% tax deferred monthly compound rate of return. There 
is no guarantee that the results shown will be achieved, and the 5% assumption may not be reflective of 

your portfolio of investments. Taxes are due upon withdrawal.



HOW DOES IT WORK?

DEPLOY AS MANY CAMPAIGNS AS YOU LIKE, AS OFTEN AS YOU LIKE
Deploying a campaign to your employees is easy. Look into the available topics 
and fi nd the ones that fi t your plan’s needs. Browse the materials and visuals and 
download the ones you think will work best in your workplace. 

You can choose as many campaigns as you like, and roll them out as often as you 
like. We will keep adding new topics, so keep checking the resource centre regularly.

	

Your	newborn?	Your	partner’s	snoring?	Your	bills?		

No	one	plans	to	spend	more	money	than	they	earn,	but	for	many,	it	feels	as	if	there	are	an	
endless	number	of	expenses	to	pay	for	every	month.		

Debt	makes	it	hard	to	plan	for	the	future	or	look	forward	to	retirement.		

Try	these	simple	ways	to	control	and	reduce	debt:	

1. Pay	off	high-interest	rate	debt	first.	
2. Consolidate	your	debts	into	one	with	a	lower	interest	rate.	
3. Create	a	budget	so	you	can	set	aside	some	savings	every	month	to	pay	off	debt.	

Not	feeling	stressed	about	your	debt	will	give	you	an	improved	sense	of	well-being.	

Go	to	manulife.ca/debt	and	start	looking	forward	to	a	more	restful	night.	

	

	

	

	

Your	newborn?	Your	partner’s	snoring?	Your	bills?		

No	one	plans	to	spend	more	money	than	they	earn,	but	for	many,	it	can	feel	as	if	there	are	an	
endless	number	of	expenses	to	pay	for	every	month.	Debt	makes	it	hard	to	plan	for	the	future	or	
look	forward	to	retirement.		

But	you	can	take	control.	Start	today.	Feel	the	relief	that	comes	with	getting	a	handle	on	your	
debt.	Not	feeling	stressed	about	your	debt	will	give	you	an	improved	sense	of	well-being.	

Try	these	simple	ways	to	help	control	and	reduce	debt:	

1. Pay	off	high-interest	rate	debt	first.	
2. Consolidate	your	debts	into	one	with	a	lower	interest	rate.	
3. Create	a	budget	so	you	can	set	aside	some	savings	every	month	to	pay	off	debt.	

Go	to	manulife.ca/debt	–	and	start	looking	forward	to	a	more	restful	night.	

USE THE INSIGHT FROM YOUR ONLINE SPONSOR REPORTS 
You can also use the insight from your online plan sponsor reports, and identify 
areas where your plan members’ engagement could improve. From there, pinpoint 
the issue you wish to resolve.

For example, the Member investment behaviour review indicates that too many of 
your plan members still haven’t selected an investment.
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HOW DOES IT WORK?

INCITE YOUR MEMBERS TO TAKE ACTION
From the resource centre, select the campaign topic that will incite your 
members to take action.

Download the tactics and visuals that will resonate the most with your 
employees, and deploy them as you see fi t. 

CHECK OUT THE RESULTS OF YOUR CAMPAIGN
You can consult the reports again to see if your members have taken action.

	

Have	you	provided	investment	instructions	for	your	retirement	savings?	If	not,	your	money	will	be	
invested	in	what’s	called	a	default	fund.	A	default	fund	is	a	fund	chosen	by	your	employer	for	its	
members	who	have	not	provided	investment	instructions.	

Your	plan’s	default	fund	may	not	correspond	with	your	personal	savings	goals	and	investor	style.		
	
Take	an	active	role	in	choosing	where	your	savings	are	invested;	it	is	your	money	after	all.		

Sign	in	to	your	account	at	manulife.ca	and	click	on	‘Change	My	Investments’	under	the		
‘My	Investments’	tab.	

	

17% of your 
members are in the 
default investment



HOW DOES IT WORK?

HOW YOU DEPLOY A CAMPAIGN IS UP TO YOU

Here’s an example of how you can deploy the tactics to your members to raise their awareness and keep them interested:

Week 1
Place an awareness 

poster in your workplace

Week 2
Send an email to 
your employees

Week 3
Post a blog on 
your intranet

Or, if you prefer, you may roll them out simultaneously. The choice is up to you. 
You decide what works best for the needs of your company.



HELP YOUR MEMBERS FEEL CONFIDENT ABOUT THEIR FUTURE
We’ve created this member education resource centre to help you 
support your employees’ journey towards financial wellness. It provides 
you with the content you need – when you need it – to help them make 
the most of their group retirement program and improve their overall 
financial health. Help them feel less stressed, more engaged at work, and 
better about their future.



Manulife, the Block Design, the Four Cube Design, and Strong Reliable Trustworthy Forward-thinking are trademarks of The Manufacturers Life Insurance Company and are used by it, and by its affi liates under license.
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Log in to your plan sponsor secure site and select Educate your members, 
and contact your Manulife representative to learn more about our member 
education resource centre.


